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ABOUT
SIHRA

South India Hotels and 
Restaurants Association 
(SIHRA) was incorporated 
in 1951 with an objective 

to encourage, promote and 
protect the interests of member 
establishments. It has been 
rendering professional advice 
and assistance from time-to-
time to all its members, on 
topics of vital importance.

SIHRA,now more than six 
decades old,is a pre-eminent 
trade association for the 
hospitality industry in Southern 
India, comprising the states of 
Telangana, Andhra Pradesh, 
Karnataka, Kerala, Tamil Nadu, 
and the Union Territory of 
Puducherry.

It has over 1,200 hotel and 
restaurant members from 
the smallest stand-alone 
restaurants to the largest  
five-star deluxe hotels. SIHRA 
constitutes the southern region 
of the country’s apex hospitality 

trade association-  
Federation of Hotel & 
Restaurant Associations of  
India (FHRAI), which presently 
has a pan-India membership  
of around 4,000.

It takes up the causes of its 
members with various state 
governments as well as with 
other bodies, and acts as the 
official spokesperson of the 
hospitality industry in South 
India. It also acts as an  
advisory body to the state 
governments in South India 
towards formulating their 
respective tourism policies.

The association regularly 
conducts professional 
development programmes  
and workshops to enhance  
the existing professional 
knowledge and productivity 
skills of the staff to enable 
them to keep pace with  
rapid developments in the 
hospitality industry.

ASSOCIATION
RESTAURANTS

ANDHOTELSSOUTH  INDIA     

FOR MORE INFORMATION CONTACT:

SOUTH INDIA HOTELS AND RESTAURANTS ASSOCIATION
Office No 3, 6th Floor, Seethakathi Business Center, Anna Salai,  

Chennai - 600006
Tel: 91-44-28297510, 28297512 

Email : admin@sihra.in
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All information in the SIHRA News 
is derived from sources, which we 
consider reliable and a sincere effort is 
made to report accurate information. It 
is passed on to our readers without any 
responsibility on our part. The publisher 
regrets that he cannot accept liability 
for errors and omissions contained 
in this publication, however caused. 
Similarly, opinions/views expressed 
by third parties in abstract and/or in 
interviews are not necessarily shared 
by SIHRA News or DDP.  However, we 
wish to advice our readers that one or 
more recognised authorities may hold 
different views than those reported. 
Material used in this publication is 
intended for information purpose only. 
Readers are advised to seek specific 

advice before acting on information 
contained in this publication which is 
provided for general use, and may not be 
appropriate for the readers’ particular 
circumstances. 
Contents of this publication are 
copyright. 
No part of SIHRA News or any 
part of the contents thereof may be 
reproduced, stored in retrieval system 
or transmitted in any form without the 
permission of the publication in writing. 
The same rule applies when there is a 
copyright or the article is taken from 
another publication. An exemption is 
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two copies of the same publication are 
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reproducing material either in part or 
in whole, without permission could 
face legal action. The publisher assumes 
no responsibility for returning any 
material solicited or unsolicited nor 
is he responsible for material lost or 
damaged.
This publication is not meant to be an 
endorsement of any specific product or 
services offered. 
The publisher reserves the right to 
refuse, withdraw, amend or otherwise 
deal with all advertisements without 
explanation. All advertisements must 
comply with the Indian and International 
Advertisements Code. The publisher 
will not be liable for any damage or loss 
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failure of an advertisement to appear.

COVER PAGE :
The Leela Palaces, 
Hotels and Resorts

24

26

16

18

28 Going strong in South
 Shantha de Silva, Head of IHG’s South West Asia  
 region, on what makes IHG strong in southern India.

32 IHG going strong in Chennai
 Shipra Sumbly Kaul, General Manager of Holiday Inn 
 Chennai OMR IT Expressway, on USP of the hotel. 



SIHRA News  I  May-June 20176

T
he recent announcement of the Supreme  
Court on the liquor ban has been a blow at 
some level to the hospitality industry. The  
sector was already grappling with other recent 

rulings, like the demonitisation move, which may 
not have had a very deep impact, but, it did disturb 
the sector. And of course, the most crucial one was 
making service charge optional, an issue which the 
industry is working hard towards.

Our May-June edition of SIHRA, will primarily  
highlight this concern that has affected the  
entire industry. The view of the Supreme Court  
banning establishments selling alcohol along all  
state and national highways within 500 metres,  
has to do with the impending security issue of  
drunken driving. 

The national record of deaths reported on drunken 
driving is severe and of course there is an urgent  
need to make our laws more stringent but not at  
the cost of making the hospitality industry bleed.  
Our cover story gives a peek into the valued opinion 
of some key industry experts on the issue. While  
some think it will have a cascading effect, others 
believe that the ban can help evolve the industry  
to take some corrective steps. You can unravel  
more in our lead story. 

The Southern part of the Indian sub-continent has 
seen a rise in its tourist arrival, as per the government 
statistics. The reasons for the surge are aplenty. The 
southern part of India has a lot to offer and showcase 
the inquisitive traveller. The travellers who visit this part 
of the country are varied in terms of leisure, religious, 
medical, and business. Due to these factors, the 
hospitality industry in the south is growing in leaps and 
bounds. All of the major investments are taking place 

in the area because of the growth in inbound travel 
and also because this is a major IT hub. 

Explaining this growth in depth, we did a detailed 
interview with Shantha de Silva, Head, IHG’s South 
West Asia region, who has explained the factors 
contributing to the surge in growth. 

Our other stories will showcase the variety that the hotel 
properties have to offer in the southern belt. Further 
validating the point of the popularity of the region.

In a tête-à-tête with Executive Chef of The Ritz-Carlton, 
Bengaluru, the dynamics about the ever-changing and 
scrumptious F&B scene is explored. 

Going down further, Pallav Singhal, Hotel Manager, 
Fairfield by Marriott Belagavi, talks about Marriott’s 
recent entry into the city of Karnataka. A new entrant, 
the hotel is weathering the storm of the liquor ban. 
Read inside to know more.

We hope you enjoy reading and receiving the SIHRA news. 
We look forward to your feedback and comments.

K. Syama Raju
President 
SIHRA

The southern part of India has a lot 
to offer and showcase the inquisitive 
traveller. The traveller who visit this part 
of the country are varied

Dear fellow members,

President's Message

With kind regards,
K. Syama Raju
President
SIHRA
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Earth Hour at Sheraton Hyderabad 
Hotel, Gachibowli 
Sheraton Hyderabad Hotel, Gachibowli, took part in the Earth  
Hour movement and invited guests to light candles for one hour 
in the evening at the hotel lobby, while the lights were turned 
off. Shibil Malik, General Manager, Sheraton Hyderabad Hotel, 
Gachibowli, said, “Earth Hour reflects a philosophy we try to practice 
year-round that we all must do our part and together we can make 
a big difference. This year too, we invited guests and employees to 
be part of another exceptional Sheraton experience. We hope our 
initiatives will inspire others to learn more about climate change and 
energy conservation."

Chennai to now 
have more OYO 
presence
OYO has briskly expanded presence 
in Chennai since its launch in 
March 2015. The Chennai hub 
currently enjoys a strong network 
of nearly 9,000 rooms in 550 
hotels providing standardised 
and affordable accommodation 
to travellers. OYO aims to enable 
a delightful stay-experience for 
customers by giving hotel owners 
access to technology and facilitating 
better customer service, thereby 
increasing their overall profitability. 

Hyatt to open new 
properties in Lucknow 
and other cities
After the recent opening of its new property  
in Rameswaram, Tamil Nadu, Hyatt India 
has plans to expand further in India with 
new properties set to open in Lucknow and 
Hyderabad. Kurt Straub, Vice President - 
Operations, Hyatt Hotels & Resorts, revealed, 
“The next two years for us will be positive 
and interesting as we have a number of 
developments coming up in a number of 
cities in India. A really big opening will be 
Grand Hyatt Kochi.” 

IHG expands Chennai portfolio
InterContinental Hotels Group has announced the opening of 
Holiday Inn Chennai OMR IT Expressway. The 202-room hotel 
marks the fifth IHG hotel in Chennai and the first Holiday Inn in 
the city. The hotel has 5,000 sq. ft. of flexible meeting space and  
a wide range of food and beverage outlets. IHG has also expressed 
that it is on track to having 150 hotels open within the next  
10-15 years. This growth will largely be driven with a distinct  
focus on Crowne Plaza and InterContinental Hotels & Resorts  
in key gateway cities.

News
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Carlson Rezidor enjoys  
strong presence in India 
Carlson Rezidor Hotel Group announced at the Hotel  
Investment Conference - South Asia (HICSA) 2017, its  
successful growth strategy of increasing the company’s  
presence in state capitals and key cities, forging new partnerships 
and strengthening its brand presence with Radisson RED and 
midscale brands Park Inn by Radisson and Country Inns & Suites. 
Carlson Rezidor Hotel Group’s India portfolio comprises of 140 

hotels in operation and under development across 
60 cities in India, including 16 state capitals. 
The operating portfolio’s Compounded Average 
Growth Rate (CAGR) has been a remarkable 
17 per cent since 2010. The Group also saw 
healthy Revenue per Available Room (RevPAR) 

growth in India, an eight per cent increase vis-
à-vis the industry’s performance of six 

per cent for 2016. On track to open 
eight hotels this year, the Group 
launched Radisson Blu Jammu and 

Radisson Blu Atria Bengaluru in 
the first quarter.

RAKTDA outlines strategy  
for India
Ras Al Khaimah Tourism Development Authority (RAKTDA), 
which develops the emirate’s tourism infrastructure and initiates 
its domestic and overseas promotions, has outlined its strategy 
for 2017 for the India market. Year-on-year, India continues to 
remain one of the most significant source markets in terms of 
visitor numbers. Ras Al Khaimah recorded a rise of 11 per cent 
in overall visitor numbers in 2016 versus 2015. Visitors from 
India to the emirate in the first quarter of 2017 grew by 35 per 
cent, while the number of guest nights taken by Indian tourists 
grew 49.4 per cent in the same period as compared to the first 
quarter of 2016. Furthermore, the average length of stay of 
Indian guests also grew by 10.6 per cent in the said period. 

RCI expands network year  
after year
RCI, the global leader in vacation exchange and part of the Wyndham 
Worldwide family of brands, added 29 new affiliated properties in Asia 
in 2016. The additions, which include some resorts currently under 
construction, expand RCI’s network to more than 400 vacation options 
in the region. The affiliations in India include two properties by JC 
Residency, one each in Kodaikanal and Madurai. Three new resorts were 
also added to the exchange network by Sterling Holiday Resorts India, 
which includes Sterling Anaikatti by the Siruvani in Palakkad, a riverside 
resort that draws inspiration from the nearby Siruvani River. The resort’s 
buildings are even crafted from the surrounding pinewood trees. 

Radisson Blu Atria 
Bengaluru has opened 
doors to guests. Located 
in the capital of India’s 
southern state, Bengaluru, 
the hotel features 167 
guest rooms and suites 
with modern amenities. 
Bringing exciting flavours 
from around the globe, the 
hotel has four food and 
beverage outlets for guests 
to indulge in. Guests can 
enjoy international cuisines 
at One Atria Café or Indian 
cuisine at Tijouri. 

Radisson Blu Atria Bengaluru 
opens with 167 rooms

News



SIHRA News  I  May-June 201710

Marriott commits to greater 
guest experiences
Marriott International has announced its investment in 
PlacePass, a pioneering provider of travel technology solutions 
offering travellers a leading online meta-search platform for 
in-destination experiences. Global travellers will soon be able 
to choose from an additional 100,000 plus authentic local 
experiences in 800 destinations worldwide when they book 
direct on Marriott.com or SPG.com or their respective apps. 
“The addition of PlacePass activities and tours beginning later 
this year reflects Marriott’s commitment to giving its guests a 
complete travel experience, whether they are in the planning 
mode, staying at our hotels, or are in-between stays and are 
thinking about travel. We want our guests to count on Marriott 
to give them access to more destinations and things they love to 
do when they travel,” said Stephanie Linnartz, Global Chief 
Commercial Officer, Marriott International.

Exploring ‘God’s Own Country’ with Kerala Blog Express
Thirty influential online travel writers from around the world began a 15-day long exploration of ‘God’s Own Country’, Kerala, with Tourism 
Minister Kadakampally Surendran flagging off the fourth edition of Kerala Blog Express (KBE) from Bolgatty Palace in Ernakulam as 
part of a campaign to present the state to a wider international audience.

“The Blog Express is an innovation that we have pioneered and will continue to raise the bar for tourism marketing in the future,” 
the Minister said. Blog Express initiative has definitely augmented the destination pull of Kerala and given an impetus to building and 
sustaining the tempo of tourism growth, a sector which is crucial 
for Kerala’s economy.” The 30 bloggers this year represent 29 
countries and all the continents, and were selected through a 
voting system with over 38,000 votes garnered online. They 
will traverse hills, beaches, and backwaters and experience life 
in villages and cities as part of the award-winning promotional 
campaign of Kerala Tourism. Kerala Blog Express 4 travelled 
through Alleppey, Kumarakom, Thekkady, Munnar, Thrissur, 
Kozhikode, Wayanad, Kannur, and Kasaragod before completing 
its journey on April 3 in the capital city, Thiruvananthapuram.

AccorHotels partners  
with Rixos Hotels
AccorHotels and Rixos Hotels have announced a strategic 
partnership illustrating AccorHotels’ strategy to expand its  
presence in the upper-upscale and luxury markets, with a  
primary focus on developing global activities in the resort segment. 
Through this joint venture, AccorHotels will integrate in its network 
15 iconic hotels that are located in premium resort markets of 
Turkey, UAE, Egypt, Russia, and Europe, and benefit from strong 
room rate performance. 

Mercure launches its first BOT
The Mercure brand is launching its BOT, an up-to-the-minute 
instant messaging solution available on Facebook and 
Messenger. Offering a hotel experience anchored in a specific 
locality is the very essence of the Mercure brand and its venues. 
Everything from design to food is geared towards helping 
guests grasp what makes a city tick and providing inroads into 
the history and hidden treasures that form the identity of a 
place. This handy tool will enable travellers and neighbourhood 
residents alike to discover the local stories that surround them, 
simply by geolocating and allowing themselves to be guided.
This one-of-a-kind conversational BOT promises to provide 
users with a fresh perspective of each city by sharing intersting 
facts and secrets known only to locals. Mercure will use the 
BOT to offer its customers the possibility of getting to know 
the city they’re visiting in a totally unique and authentic way, 
taking them off the beaten track and offering anecdotes 
grouped under the heading “Local Stories”. 

News
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GTA to join Hotelbeds Group
Hotelbeds Group, a global bedbank and business-to-business 
provider of services to the travel industry, has announced its 
plans for GTA to join its Bedbank business unit. Joan Vilà, 
Executive Chairman of Hotelbeds Group commented: “This deal 
brings another great bedbank to the Hotelbeds Group family, 
following the announcement in February that Tourico Holidays 
will also be integrating with us. Both of these important deals 
clearly underline our steadfast commitment to accelerate the 
growth of our business both organically and via M&A activity. 
"GTA is a very successful B2B travel distributor with a proven 
track-record providing hotels, transfers, and activities to the 
world’s travel trade including intermediaries, online travel 
agencies and travel agency retailers. Like Hotelbeds Group, it 
directly contracts an outstanding global portfolio of hotel and 
travel ancillary products that it connects and distributes via API 
integration or online booking platform," Vilà added.

World’s first underwater  
CEO conference at Kerala’s  
Kovalam beach 
On lines of promoting protection the ocean and marine life, 
world’s first ever underwater CEO Conference was held at 
Groove Beach, Kovalam, Kerala on April 10.  The conference 
was part of the ‘Protect the ocean & marine life’ initiative. 
The participants of the events were Raja Gopal Iyer, CEO, 
UDS Group of Hotels, Hema Menon, Centre Head, UST Global 
Thiruvananthapuram, Dinesh P. Thambi, VP and Delivery Centre 
Head, TCS, Dr. Shyam Kumar, Marketing Manager (Representing 
CEO), Neologix Thiruvananthapuram and Rony Thomas, CEO, 
Avon Mobility Solutions, Chennai. The technical support for the 
facilitation of the event was provided by Jackson Peter, MD, 
Bond Safari Kovalam. The five CEO’s, fitted with scuba gear 
and protective equipments, swam 150 metres away from the 
Kovalam groove beach shore, six meters under the sea, sat 
on steel chairs around a U-shaped steel table and signed a 
memorandum in laminated paper and pledged to protect the 
ocean and marine life. 

Vasundhara Sarovar Premiere,  
Vayalar, joins hands with  
The Arya Vaidya Pharmacy
Vasundhara Sarovar Premiere, an exclusive backwaters resort located 
in the virgin region of Vayalar in Kerala, entered into an association 
with The Arya Vaidya Pharmacy. The luxurious 5,000 sqft. Green Leaf 
certified spa features eight well equipped therapy rooms including four 
Panchakarma therapy rooms attached with traditional steam facility and 
shower area and four western therapy rooms including one couple room 
attached with jacuzzi, steam and shower area. 

The Arya Vaidya Pharmacy (Coimbatore) (AVP) was founded in 1943 
by late Arya Vaidyan P. V. Rama Variar, a renowned physician trained 
in age old Ayurveda traditions of Kerala. AVP manufactures around 
400 therapeutic formulations in the two GMP certified production 
facilities in Kerala. It is the first Ayurveda Company in South India to 
gain Government‚ GMP certification for production standards under the 
WHO guidelines for Ayurveda.

Hilton ranked third best MNC  
workplace in Asia 
Hilton has been ranked third in the Asia's Best Multinational Workplaces 
2017 list, according to global research and consulting firm Great Place 
To Work. The latest award is a result of positive feedback from Team 
Members across Asia and Middle East where Hilton was ranked in 
national Best Workplaces lists, including China, India, and Sri Lanka, as 
well as Kingdom of Saudi Arabia and United Arab Emirates.
"We are thrilled to be recognised as one of Asia’s Best Multinational 
Workplaces," said Martin Rinck, Area President of Asia Pacific, Hilton. 
"Our Team Members are at the core of our success – the heart and soul 
of Hilton. I am extremely proud of our Team Members in Asia Pacific and 
the incredible culture that we have built together."

News
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4th South India Travel Awards concludes in Kochi
The fourth edition of South India Travel Awards was held at Crowne Plaza Kochi, Kerala on May 2. Achievers from the travel and tourism industry 
of South India were awarded in total of 47 categories. Attended by the who’s who of the region, the Chief Guest for the evening was Dr. A. 
Jayathilak, Chairman, Spices Board of India. Other dignitaries present during the inauguration ceremony were K.C. Chandrahasan, Managing 
Director, Kerala Travel Interserve, M.P. Purushothaman, Chairman and Managing Director, Empee Group, Hanneli Slabber, Country Manager: 
India at South African Tourism, Gladrags Mrs. India 2017 Arni Saikal, Riyaz U.C., Managing Director, Spiceland Holidays, Shuvendu Banerjee, GM, 
Crowne Plaza Kochi, and SanJeet, Mentor, India Travel Awards.

Clarks Inn  
adds Belgaum 
to its growing 
footprint 
Clarks Inn Group of Hotels, 
one of the largest and fastest 
growing hotel companies in 
India, have announced signing 
of a distinct hotel property at 
the historic city of Belgaum 
in Karnataka on the state’s 
north-western border. The hotel 
is an hour’s drive from beach 
destination, Goa. 

 ”As a hotel company, we now 
have the most widespread 
presence in Karnataka with as 
many eight hotels currently in 
operation at Badami, Bagalkot, 
Bengaluru, Gadag, Hampi, 
Hubli, Mysore and Shimoga and 
four more slated to open door 
over the next one year,” said, 
Rupam Das, Area Director – 
Operations (South), Clarks Inn 
Group of Hotels.

Sri Sri Ravishankar invited for 52nd FHRAI Convention 

Gurudev Sri Sri Ravishankar accepts a formal invitation from President SIHRA/ FHRAI, K Syama Raju to 
inaugurate the 52nd FHRAI Convention, which is scheduled to be held in Bengaluru on September 14, 
15 and 16, 2017.

News





What is SIHRA’S stand 
on the liquor ban issue?
SIHRA is weighing legal options 
to seek a respite from the recent 
Supreme Court order that has 
put a ban on sale of liquor 
within 500 metres of State and 
national highways.

How do you as an  
association, plan to 
tackle this issue?
A unanimous decision was 
taken by the committee to 
explore legal options while 
continuing to engage with  
the government.

What according to you 
is the way forward for 
restaurants and hotels?
The industry condemns the 
fundamental issue of drunken 
driving, be it in city roads or on 
highways. We will support all 
moves to promote responsible 
driving including responsible 

policing along all our roads and 
highways to prevent drunken 
driving.We respect the ruling of 
the Highest Judicial Body and 
will not consider any means 
to circumvent the ruling. We 
are sure the authorities will 
recognise the far-reaching 
impact of the order and will take 
a positive stand for the mutual 
benefit of all stakeholders.

What impact will the 
tourism sector witness, 
post the ruling?
The FHRAI has pegged state 
exchequer losses at 2 lakh 

crore and the industry’s 
business revenue losses 
at an additional `20,000 
crore. Statistics estimate and 
additonal1.8 bn domestic 
travellers - if the overall food 
and beverage experiences 
are compromised at 
legitimate establishments 
which pay direct & 
indirect taxes & levies 
to both the central & 
state governments- 
cascading effect is that 
the meagre 0.67 per 
cent will get reduced 
drastically further.

K. Syama Raju, President, SIHRA, throws light on the impact 
of liquor ban on the tourism and hospitality industry, 

while enumerating the aspects of how SIHRA 
along with other associations will combat 

the issue.

14

Liquor Ban:  
Finding common 

ground

FORESEEING THE IMPACT
India has less than an estimated 0.5 per cent of the 
world share of this sub-sector of tourism – MICE which 
will see large scale cancellations as a direct impact. 
Tourists who bring in $20bn + forex earnings will reduce 
their coming to India and a large number of Indians will 
increasingly prefer travelling out of India for such events 
leading to a major outflow of foreign exchange.

K. Syama Raju
(courtesy – FAITH)

SIHRA News  I  May-June 2017

Interview
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FSSAI imparts  
training in food safety
T

he South India Hotels 
and Restaurants 
Association (SIHRA) and 
major stakeholders in 

the food industry have been 
representing various challenges 
in the implementation of the 
FSSAI Act. To combat it, a 
committee was set up in May 
2016, at the stakeholders 
meeting convened by FSSAI, 
with Food Safety Expert, Dr 
Pasupathy as convener to 
recommend changes to Schedule 
4. The FSSAI initiated FosTAC, 
a training programme for food 
safety supervisors at every food 

business premises. With help 
of expert guidance, the FSSAI 
have made a curriculum, with 
a specific training module and 
qualifying matrix. With this, it 
is noted that the presence of 
qualified food safety supervisors 
is to become mandatory in due 
course of time.

South India Hotels and 
Restaurants Association (SIHRA) 
and Tamil Nadu Hotels Association 
(TNHA) have registered 
themselves as the partners with 
FSSAI to impart training for food 
safety supervisors. 

The food safety implementation 
and challenges programme was 
inaugurated by  Pawan Kumar 
Agarwal IAS, CEO FSSAI at 
Residency Towers, Coimbatore, 
Tamil Nadu and attended by the 
State Food Safety Commissioner, 
Amudha, IAS; Coimbatore 
District Collector, T N Hariharan.  
Other dignitaries who graced 
the event were, K Syama 
Raju, President FHRAI/SIHRA; 
Executive Committee Members 
of SIHRA;  Dr. M Venkadasubbu, 
President,  TNHA;  Office bearers 
of TNFGMA; industrialists 
Duraiswamy of Sakthi Masala; 

Muthu of Idhayam Oil; 
representatives of CII;   
FICCI,  Coimbatore and  
leading hoteliers. 

Agarwal and Amudha met the 
food business stakeholders and 
had an interactive session on 
the challenges pertaining to 
implementation of food safety 
Act. The first training session 
for the Master Trainer Certified 
programme, organised by 
SIHRA, was inaugurated on April 
22, 2017, by Pawan Kumar. Dr. 
Pasupathy was the trainer for 
the programme.

Training
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DEALING 
WITH THE BAN 

Some prominent names in the 
South India Hospitality industry 
talk about the way forward post 
the liquor ban.

R. Srinivasan
Managing Director
Hotel Radha Regent 

Bracing the impact 
Ban of alcohol will affect food 
and beverage revenues, room 
occupancy and MICE events on 
a large scale.  Hotels are build 
taking into account certain 
revenue models.  When such 
revenue models are affected, 

it will affect the profitability of 
the venture and the pay back 
periods.  Many hotels will face 
cash flow issues impairing their 
ability to service their debts.

India has never secured its 
rightful place in the share of 
World tourism.  This ban will 
impact it further, diverting 
business away from India to 
the neighbouring countries.  
MICE events conducted by 

Indian companies could also 
go to foreign shores resulting 
in outflow of foreign exchange.  
So, apart from losing inbound 
tourism, we will also be losing 
our domestic business to 
foreign countries. Countries like 
Maldives and Dubai that have 
religious issues with regard to 
alcohol have seen the tourism 
potential and found a way  
to get around it.  We need to  
find a solution.

R. Srinivasan

Opinion
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H.Jaya Shankar Gupta 
General Manager
Radisson Salem 

A Down Trend
Salem,has been recently 
declared as a smart city. On 
one side, the airport is all set 
to open and on the other side, 
the only international branded 
hotel, Radisson Salem, will not 
be able to meet the minimum 
expectation level of travellers. 
Our guest do not wish to put 
their international buyers at our 
hotel anymore as there is no 
liquor availability. This implies 
that hospitality industry will go 
through a down trend and will 

not be tourism friendly any more.  
Liquor is not the only deciding 
factor for the hospitality industry 
but one of the main factors 
deciding the profitability and 
viability of the industry. In order 
for tourism to be successful, 
there has to be congenial 
atmosphere created. Leisure and 
business requirements should 
be met. Good infrastructure 
– roads, water, clean, green 
and safe place. Government 
support for doing good business 
will improve business traveller 
ratio. No liquor will discourage 
travellers, which in order 
will lead to loss of revenue, 
unemployment and thereby less 
money rotation. 

Way Forward
Like we have responsible 
tourism, we should have 
something called responsible  
life safety norms governing 
driving on the roads. 

Accidents do not happen 
only due to drunken driving. 
Accidents happen because  
we do not value life. Why  
can’t there be strict rules like  
in other developed countries  
like the way it is in Dubai, 
Singapore etc. Banning liquor 
sale in hotels will not yield 
desired results. In fact hotels  
are safer place to have  
liquor compared to liquor 
vending shops.

Jose Pradeep
Managing Director
Hotel Yuvarani Residency

Reflecting on the 
change
The SC’s order on liquor sale is 
likely to affect states' revenue, 
employment and much more. 
This ban is directly affecting 
the hotel industry as most 
of the entrepreneurs have 
borrowed money from the 
banks. This order will not make 
many problems for the retail 
outlets, as it can be easily 
shifted to convenient places. 
Highly invested classified hotels 
have built after considering 
many priorities like tourist 

destinations, easy access  
from road and rail, near to 
industrial hubs. All of a sudden, 
shifting of these buildings will 
not be practical. The closure of 
bar hotels can lead to losses in 
terms of business and tourism, 
which will translate into jobs 
lost as well as huge revenue 
losses. The uncertainty of  
India’s business climate will 
also deter investment in these 
sectors. Illegal liquor and drug 
vends are also likely to flourish 
along highways.

This order will definitively create 
problems to tourism industry 
too. This is giving a wrong 
message to foreign tourists like 

India is likely to move as a dry 
country. In effect, they will find 
new destinations like Srilanka, 
Thailand, Maldives etc. Many 
conference bookings have 
already cancelled with Hotel 
giants like Le-Meridian, Crown 
Plaza, Taj groups etc.

Way Forward
We suggest and request SC  
to review this order and limit  
to retail outlets. Government 
can also review this matter  
and do some things to bye-pass 
the present situation. Govt can 
give a representation to SC at 
least to give exemption to the 
tourist hotels or can come up 
with an ordinance.

Jose Pradeep

H.Jaya Shankar Gupta

Opinion
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Spokespersons of hospitality and 
allied sectors opine on the recent 
liquor ban. They give insights on how  
along with revenue, there are other 

elements  entagled in its wake. 

BAN
LIQ       OR

A
s per the earlier order of December 15, 2016, the ban on 
sale of liquor was only applicable to liquor vends along 
national and state highways. There was no mention of 
restaurants, bars, cafés or pubs in the said notification. 

However, in due course, some excise officials stopped issuing 
licences to hotels and restaurants. This led the hospitality industry 
to seek clarification on the move. In the order passed on March 
31, 2017, the Honourable Supreme Court made it clear that the 
judgment banning liquor vends along highways would also be 
applicable to bars, pubs and restaurants, sending shockwaves 

through the industry.Business owners (including ITC, TAJ, the 
Oberois); the hotel and restaurant fraternity; hotel bodies and 
organisations; as well as members of HAI, WTTC, FHRAI, NRAI, 
HRAH; and travel agents like IATO conducted a press conference 
at The Oberoi, Gurgaon, in a bid to show their solidarity and 
arrive at a unified strategy in approaching the Supreme Court 
directive that no liquor shop could be visible and directly 
accessible from the highways nor could it be situated within  
500 metres of the outer edge of the national or state highway  
or of the service lane. 

Kapil Chopra

SIHRA News  I  May-June 2017
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We respect the judgement of the  
Supreme Court but the biggest  
challenge that we foresee is the loss of 
employment in both the hotel and restaurant 
sector. To give you an example, the entire  
state of Goa is around the national highway.  
The other concern is the impact on tourism that 
the country will witness. This is a very challenging 
time for us as an industry. We are going to analyse 
the judgement in detail, determine how we  

can still serve guests, and decide on how we  
must manage the impact on our employees. 
Around thousands of bars have already  
been closed down. As an industry, we need  
to come together with stricter implementation  
of the law on drunken driving. We understand 
what the motive behind the Honourable  
Supreme Court’s judgement is. There is no  
point filing a petition till we don’t have clarity  
on the subject. 

It came as a big surprise to  
us and it’s quite amazing  
what is going on in the country. 
It does affect tourism for sure. 
Although not all of our hotels 
are affected, some locations 
have definitely been impacted 
and it will be important to  
see how this new policy plays 
out. At the end of the day,  
it’s a strange signal being  
sent out by the government 
and we would like this to be 
removed in some way.

Kapil Chopra
President
Oberoi Hotels & Resorts

Kurt Straub
Vice President - Operations
Hyatt Hotels & Resorts

Kapil Chopra
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Ankur Bhatia
Executive Director
Bird Group

This has wide ramifications, not just on the sales of 
beverages in a hotel. When we compare this to the 
international market, it is a complex issue. While 
I condemn drunk driving, there are better ways to 
address this issue. An arbitrary ban on legitimate  
businesses has already affected sales and the return 

expected from investments that owners make in 
these properties. It will also have an impact on 
people working in these establishments. It is a 
difficult situation and we hope the voice of the  
hotel industry  will be heard and a middle path  
will emerge.

Raj Rana
Chief Executive Officer - South Asia
Carlson Rezidor Hotel Group

We are analysing the situation and trying to work out 
the best possible solution for our business as well 
as our customers. Many hotels close to the national 
highways have been affected by this decision. 

Driving under the influence of alcohol is a serious 
issue and we, as an organisation, believe in stringent 
laws to govern the same. While we respect the public 
safety-led decision of the Honourable Supreme Court, 
the ban threatens to hit not only  overall revenues 
of the industry but result in numerous job losses too. 
We hope for a reasonable solution that takes our 
industry’s interests into consideration.

JB Singh
CEO and President
InterGlobe Hotels 

The way Delhi has been built or continues  
to be built, all weddings, be it large scale or 
small, take place besides highways. With this 
new law, one cannot really conduct a 
wedding with alcohol. Our tourism 
industry and the image of the 
country have also severely 
been impacted.

Cover Story
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I am not sure if the ban itself will yield  
desired results in stopping drunken driving  
on highways. A more stringent regulation  
on drunken driving, making it an offense far  
more serious than what it presently is, could 
actually be a bigger deterrent. A substantial 
number of our hotels with large MICE facilities  
and convention centres are located around state 
and national highways. These are going to be 
impacted severely in terms of loss of business 

through cancellation of bookings and drying  
up of future enquiries. 

The absence of serving of liquor during such events 
can be a deal breaker, especially when it comes to 
residential conferences or international seminars. We 
have already been losing a large part of international 
MICE events to our neighbouring countries; with this 
ban, we may further end up losing the opportunity to 
host world class events in our country.

This closure will have direct impact across the 
industry, not to forget the socio-economic impact 
that it will bring in its wake. It will also lead 
to mass unemployment in the hospitality and 
tourism sector and increase criminal activities and 
bootlegging. There is no merit or research based 
on the extension of the ban to 500 metres from 
highways. Tomorrow this number could be 750 
metres, which is again not logical. We have already 
seen corporate events move out of our hotel, 
bookings getting cancelled, and functions being 

postponed. It is the hospitality sector that binds 
together a number of other employment generating 
sectors, from vendors to suppliers through 
backward and forward linkages. 

Rather than issuing blanket bans, the policing 
on highways must improve to tackle drunken 
driving. In the past, strict enforcement of law 
has helped curb drunken driving cases that came 
down drastically in the cities of Mumbai and Pune. 
Similar laws need to be enacted.

It is one of the most irrational  
decisions that could have been taken, all the while 
ignoring the interests of the country. It is very  
autocratic with baseless reasons. The entire tourism 
industry has already faced huge losses and will 
not be any good in the future if the decision is 
not looked into seriously. Other countries are 
already catching up as popular MICE and leisure 
destinations and these kinds of restrictions will 
further spoil our prospects.

Vineet Verma
Executive Director and CEO
Brigade Hospitality

Vishal Kamat
Director
Kamat Group of Hotels 

Soma Mathew
Director of Sales and Marketing
Holiday Inn Cochin

Cover Story
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Though, the government has 
imposed the liquor ban in public 
interest, this will affect the tourism 
in Goa adversely. The number of 
foreign tourist traveling will fall 
drastically. Around 3,200 outlets 
that includes bars, hotels, resorts, 
casinos, and even super markets 
selling alcohol have been forced 
to take difficult measure with this 
order. We are also in touch with 
the Liquor Trade Association, who 
have opposed this decision and 
are trying to work in the direction 
which will be in the favour for all. 

Rohit Vig
Managing Director
StayWell Hospitality Group 

We are in agreement that drunk driving is a 
crime and all actions possible must be taken 
to end it. However, banning restaurants and 
hotels that serve alcohol along highways is 
not a fool-proof solution. We are also of the 
opinion that star rated hotels should have been 
kept out of the ban’s ambit. Most patrons of 
such establishments are either in-house guests, 

wealthy enough to employ services  
of a chauffeur or responsible enough to  
engage cabs. The biggest downside of this  
ban is the impact it would have on hotel 
employees. The hotel industry employs a large 
number of semi-skilled and unskilled workers, 
and it’s very unlikely that these people will find 
jobs easily or immediately.

Rishi Puri 
Vice President
Lords Hotels & Resorts

We respect the Supreme Court’s decision that 
has always worked towards the welfare of the 
country at large. Restaurants and hotels are 
different from liquor vends that allow people 
to take bottles out of the premises. Restaurants 
do not allow people to take bottles outside the 
premises. Imposing a ban on hotels, which are 
500 metres from highways, from serving liquor 
is hardly prudent as customers can always go 
beyond the 500 metre distance and still buy 
alcohol. In such a scenario, law enforcement is 
key. The immediate impact of this ban will be 
on employment and government revenue, with 
millions of employees losing their jobs and loss 
of at least `100,000 crore in revenue. 

Accidents due to drunk or inebriated  
drivers account for a mere 3.3 per cent  
of accidents on highways, while the leading  
cause of road accidents on highways in the  
country is drivers exceeding lawful speed-limits, 
resulting in 47.9 per cent of the mishaps on 
highways. Enforcing existing road safety laws  
with stricter measures will help mitigate  
instances of drunken driving in the country.  
If there is a fear of the repercussions of flouting 
strict laws, it will serve as a bigger and more 
effective deterrent than a ban. The entire hotel 
industry condemns drunk driving, however,  
we want a more reasonable approach to  
the situation.

Zorawar Kalra
Founder and Managing Director
Massive Restaurants

Cover Story
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Ajay K. Bakaya, Managing Director, Sarovar Hotels and Resorts,  
shares his opinion on the liquor ban and how to approach it tactfully.

Meeting the
LIQU      R BAN halfway

WHAT IS YOUR TAKE  
ON THE RECENT BAN  
ON SALE OF LIQUOR? 
India has a history of prime development 
along its highways where land costs 
more. The investment required for setting 
up hotels along these vantage points is 
much higher. Certain states like Punjab, 
Haryana, and Goa have a majority of their 
hotels located along highways. They are 
high employment generators, venues for 
social get-togethers, conferences and 
meetings, and sizeable contributors to the 
tax coffers of the state and central  
governments. The purported move to 
stop sale of liquor in these engines of our 
economy will have far reaching negative 
consequences on the economy and on the 
livelihood of thousands of people.

My individual opinion is that  
neither the earlier judgement nor the 
review judgment of the Honourable 
Supreme Court suggests this ban is for 
hotels and am sure this issue will be 
clarified soon. 

HOW DOES THE  
BAN IMPACT INDIA? 
Some hotels will catastrophically be 

impacted. India is going through a  
tough period and this ban will result  
in loss of thousands of jobs and 
significantly depreciate revenue for the 
states as well as the Centre. Each job loss 
affects an estimated four dependants.  
This is unaffordable. 

WHAT, ACCORDING TO YOU, 
COULD BE THE WAY FORWARD? 
The industry will seek clarity and hopefully 
wisdom will prevail. One wishes this is 
prompt. The industry needs to take a 
step forward too. Mandatory courses in 
‘Responsible Service of Alcohol’, already 
in place in Australia and several other 
countries, should be introduced. 

This means that a server will be able to 
refuse a customer an additional serving 
of alcohol if the customer or guest has 
already had one too many and the 
doorman will also not hand the keys of 
the car over to the customer in such a 
state of inebriation. As an industry, we can 
contribute to safer roads and save lives.

HOW IMMENSE A LOSS  
WILL THE COUNTRY SUFFER? 
The biggest loss to India would be that of 

Viewpoint
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jobs where hundreds of thousands of  
people would be rendered unemployed. 
According to one survey, this number could  
well be over a million.

IS THE MICE SEGMENT GOING TO BE 
PARTICULARLY IMPACTED? 
The MICE segment is definitely going to  
be impacted severely. There will be large  
scale cancellations, a trend that has already 
begun. MICE and weddings are sectors  
that are combined with food and  
beverage experiences. 

A ban like this would result in most  
business organisations and private events 

reconsidering their venues. A lot of hotels, 
especially the large ones representing big ticket 
investments, will be big losers.

WHICH STATES WOULD BE  
MOST AFFECTED BY THE BAN? 
The states of Punjab, Haryana, Goa, Tamil  
Nadu, and Delhi will adversely be affected.

THE INDUSTRY WAS ALREADY  
AWARE OF SUCH A BAN.  
COULDN’T A DAMAGE OF  
THIS SCALE BEEN AVOIDED? 
I do not believe we should spend time on water 
under the bridge. We need to work towards a 
safer dawn tomorrow.

The industry needs 
to take a step 
forward too. We can 
contribute to safer 
roads and save lives

Viewpoint
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Pallav Singhal, Hotel 
Manager, Fairfield by 
Marriott Belagavi, talks 
about Marriott’s recent 
entry into this city of 
Karnataka and how it 
continues to weather 
the liquor ban storm. Disturbing growth

LIQU      R BAN 
WHY BELAGAVI FOR 
MARRIOTT?
Belagavi is the commercial hub 
and divisional headquarters of 
North Karnataka, ranking second to 
Bengaluru in terms of automotive 
exports. As Belagavi grows as a 
business and leisure destination, 
there is a great demand for higher 
quality mid-range accommodation 
in the city. 

WHAT DIFFERENTIATES 
YOU FROM OTHER HOTELS 
IN THE CITY?
Located amidst breathtaking 
landscapes and just adjacent 
to the Pune-Bengaluru national 

highway, Fairfield by Marriott 
Belagavi offers 114 guest 
rooms that are thoughtfully-
designed. The hotel also offers 
multiple recreation options 
such as swimming pool, fitness 
centre, jogging track, and 
well-maintained lawns. Our 
restaurant offers all-day dining 
with a choice of both Indian 
and Western cuisines; a modular 
mood bar and lounge area 
offering freshly brewed coffee 
in the day and your favourite 
cocktail by evening; and a  
24-hour lobby retail mart for 
snacks, beverages, and other 
basic necessities.

GIVEN YOUR PROXIMITY 
TO THE HIGHWAY, 
HAS THE LIQUOR BAN 
IMPACTED YOU?
We have not been impacted by 
the ban, yet. Firstly, the financial 
year of this state runs from July 
to June, so our licence is valid 
till the end of June. Secondly, 
we have a very unique licence 
for this hotel. Since we are 
located outside the city, we have 
a CL-6A licence per which we 
can have any number of alcohol 
counters put up on the property. 
Thirdly, this is the only branded 
hotel in the city and we have 
a lot of foreign clientele that 

Pallav Singhal

Tripti Mehta

Located just adjacent to the Pune-Bengaluru national highway, Fairfield by Marriott 
Belagavi offers114 guest rooms that are thoughtfully-designed

Hotel Launch
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comes to the city. So, the duration of our 
licence is actually helping us to tide over 
this issue at the moment. I am sure all 
hotels that are suffering are going to put 
together a plan and go collectively to the 
government to help find a solution.

WHICH SEGMENTS OF BUSINESS 
MAY BE AFFECTED?
Belagavi has a flourishing aerospace 
business. If we stop serving alcohol, 
we will lose out on this business. Other 
hotels that may not provide the quality of 
accommodation or facilities that we do, 
will continue to do business and receive 

guests, on account of their 
ability to serve alcohol to 

them, being beyond the 
stipulated distance. 

There isn’t one 
particular revenue 

stream that we can put our finger on and 
say that it is doing the best. They are all 
performing similarly. It is not easy for us to 
judge at the moment to what extent our 
room revenue will be affected if the ban 
is imposed post expiration of our licence. 
However, it seems the room revenue will 
be affected as foreign visitors will move 
to hotels that they were earlier staying at. 
Presently, our revenue from banqueting 
isn’t doing very well either. MICE business 
will also be affected. 

WHAT PERCENTAGE OF  
THE HOTEL’S REVENUE  
DOES LIQUOR ENTAIL?
Most of the hotels do not make too  
much money on alcohol. It is a driver  
for other businesses such as food  
revenue, occupancy, and catering  
revenue. The alcohol revenue as such  
is currently contributing to only 20  
per cent of the business. 

HOW DO YOU PLAN TO MAKE UP  
FOR THE EVENTUAL LOSS?
Our current revenue mix is quite jumbled. 
We do not yet know how we will make 
up for the lost revenue. We have invested 
`11 lakh in the licence. We could start 
by trying to make our room offers more 
attractive. There is another point of view 
doing the rounds that the licence fee may 
be refunded in the form of the government 
either buying back the stock of the hotel 
or the government re-selling it to someone 
who has a legitimate licence and is still 
able to continue selling it. It does not 
make sense to invest in the licence again, 
but maybe there is a way in which we can 
somehow downgrade it.

WHAT DO YOU THINK CAN  
BE THE WAY FORWARD?
Hotel associations are trying to get  
an ordinance in so at least the hotels  
and restaurants are out of the ambit  
of the new policy. We are probably the 
smallest fish affected and a number  
of us are playing the wait and watch  
game. The government is losing excise 
revenue and we are losing alcohol  
revenue. Some of the states have taken  
or will take the route of re-designating  
the roads as city roads. Punjab has  
already done it. Goa is planning to do  
it. Our highway cannot be changed to  
a city road. That said, we are not overtly 
concerned. The policy does affect us in 
the short run because the revenue we are 
presently making may further be reduced. 
However, few years down the line, things 
will be different. 

In India, there is a short memory for 
everything and soon all will be forgotten. 
It is then that people would rather have 
a good room to stay in than be perturbed 
by these policies. There will definitely be a 
blip but it will return in the form of room 
revenue if not alcohol revenue.

SIHRA News  I  May-June 2017
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Shantha de Silva, Head of IHG’s  
South West Asia region, gives insight  
on expansion plans and what makes  
IHG strong in southern India. 

GOING       TRONG IN
OUTH

Shantha de Silva
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ENUMERATE INDIA  
EXPANSION PLANS OF IHG. 
Currently IHG has 28 operating hotels in India. We 
recently have opened Holiday Inn Kolkata Airport and 
then we opened Holiday Inn Chennai OMR. Now we 
have 30 operating hotels. If you look at our 3-4 year 
plans, it’s pretty much double of what we have today. 
Going forward we have a pipeline of 36 hotels for the 
next 3-5 years. Our expansion primarily is in Holiday 
Inn and Holiday Inn Express categories. We expect to 
get 100-150 hotels in the next 10-15 years. That’s 
our ambition. 

IHG IS VERY STRONG IN SOUTH  
INDIA, ESPECIALLY, CHENNAI.  
IS THERE ANY SPECIFIC REASON  
FOR THIS? 
We are very strong in DELHI/NCR region as well. 
We have about eight operating hotels today in that 
region. Chennai is special for IHG because this is 
the first city in the country which has all four IHG’s 
operating brand in India. 

We have InterContinental, we have Crowne  
Plaza, Holiday Inn and Holiday Inn Express. It’s about 
having a right location, right partners and right 
opportunities to develop. 

WHICH ARE THE OTHER CITIES YOU 
LOOKING IN INDIA?
We want to grow in Mumbai, and Bengaluru. In fact, 
we are opening Holiday Inn Express properties under 
the collaboration of Brigade, who is our partner in 
Holiday Inn Chennai OMR IT Expressway as well. One 
of it should open within the next year or so. Second 
one will open soon after. So yes, we see a lot of 
growth in Bengaluru. 

WHAT ABOUT TIER II AND III CITIES?
I think if the opportunity will come, we are open to 
that. India has a huge domestically given demand 
and as the domestic market is expanding, there is lot 
of, potential to grow. The government’s initiative has 
encouraged the airlines to go to smaller cities. So I 
see lot of opportunity in these areas. We see Holiday 
Inn AND Holiday Inn Express expanding beyond the  
key metros. 

AMONGST ALL THE BRANDS OF IHG 
WHICH BRAND IS DOING THE BEST  
IN THE COUNTRY?
I would say every brand of IHG is doing well because 
each brand caters to different audience. If you look 
from a growth perspective, Holiday Inn and Holiday 
Inn Express is where we are doing phenomenally well. 

If you look from a 
growth perspective, 

Holiday Inn 
and Holiday Inn 
Express is where 

we are doing 
phenomenally well. 

More than half 
of our portfolio is 

Holiday Inn  
and Holiday Inn 

Express

Anupriya Bishnoi
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More than half of our portfolio is Holiday Inn and 
Holiday Inn Express. If you look at our pipeline, we 
have 90 per cent of our hotels in these two categories. 

With the growing middle class, there is a huge 
opportunity to cater to that class as this is the 
segment which is travelling rapidly and Holiday Inn 
pretty much a synonym with this group of people. 

Holiday Inn is one of the most recognised brand 
globally. In India, it’s one of the most preferred 
brands in its category. If I have to pick a brand which 
currently is strengthening its growth, that would be 
Holiday Inn and Holiday Inn Express. 

THE YEAR LOOKS UNFAVOURABLE 
FOR THE INDUSTRY, WITH 
DEMONITISATION, MAKING SERVICE 
CHARGE OPTIONAL, THE RECENT 
RULING OF SUPREME COURT ON 
LIQUOR BAN. WHAT’S THE WAY 
FORWARD IN THESE TOUGH TIMES?
We need to work with the authorities to work out 
solutions which are hindering the growth of the 
hospitality sector. There still is a lot of talk around 

liquor ban on how things can be worked out. Yes, 
there are challenges but then there are a lot of 
opportunities as well. 

If you look at the Indian hospitality market, in the last 
three years, there has been a stabilisation of demand 
and occupancies have reached the level of 60 after a 
long time. 

We see that going forward as well. With the  
demand growing, we still are very hopeful of  
the growing opportunities. 

Yes there will be challenges, but over a period of time, 
we will see things stabilising. Some of the challenges 
get stabilised with time, with some we have to figure 
out a way to work around them. 

WHAT IS YOU TAKE ON THE SOUTH 
INDIAN HOSPITALITY INDUSTRY?
Its exciting, its vibrant. I am really excited about 
Chennai. There is a lot of potential, there is a lot more 
we can do. There is a lot of potential to grow tourism 
from outside. It’s a state of oppourtnities. We want to 
grow as we move ahead in time. 

In the last three 
years, there has 

been a stabilisation 
of demand and 

occupancies 
We are hopeful 
of the growing 
opportunities. 

Yes there will be 
challenges, but 
over a period of 
time, we will see 
things stabilising

Interview
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Shipra Sumbly Kaul, General Manager of Holiday Inn Chennai OMR IT Expressway, in 
an exclusive tête-à-tête, shares some of the USPs of the hotel and how they are planning 
to stand out in the city. 

in Chennai
IHG going strong

TELL US SOMETHING  
ABOUT THE PROPERTY?
Holiday Inn Chennai OMR IT Expressway is the 
fifth property in Chennai to be launched by global 
hospitality major InterContinental Hotels Group 
and is located strategically on the arterial Old 
Mahabalipuram (OMR), home to India’s prominent IT 
corporations. The contemporarily designed 202-room 
property is amidst the heart of the corporate, lifestyle 
and social hub of Chennai and offers a great stay for 
the international and domestic business traveler. 

Tastefully appointed rooms and suites, exciting dining 

options, vibrant meeting spaces and rejuvenating 
recreational facilities make the stay at Holiday  
Inn Chennai OMR IT Expressway both productive  
and memorable. 

Leisure travellers worldwide have always gravitated 
towards Holiday Inn’s famed family-friendly 
environment. Kids Stay and Eat Free programme 
coupled with warm, personalised service makes 
the hotel a compelling choice for leisure travellers. 
Places of tourist interest including the heritage town 
of Mahabalipuram, artists and craftsmen’s village 
Dakshinachitra, globally renowned Crocodile Park 

Anupriya Bishnoi
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and a world class Global Health City are all located 
within half an hour’s drive from the hotel.   

Holiday Inn is a very simple brand with not lot of 
complexities. It’s a brand which doesn’t pretend 
anything and that’s exactly how today’s customer is. 

HOW HAS THE SOUTH INDIAN 
HOSPITALITY EVOLVED OVER  
THE FEW YEARS?
I think, in south, people are well-travelled in 
comparison to the rest of the country. They 
understand what the brands are all about. There are 
a lot of places in India, where people are affluent but 
might not necessarily be well-travelled. South has so 
much of focus on education, culture and business. 
South India has grown faster relatively than the other 
parts of the world. South has fabulous hotels and is 
important for the tourism as well. 

You see lot of foreign influx in South India because 
of which again there is a need for brands and good 
hotels is there. Overall the south part of the country 
is evolving in a way where the hotel industry is not 
about being expensive or  not only for the ultra-
modern and ultra rich,  but, it’s also for you and me. 

Chennai is one of the biggest investment cities in the 
IT industry. Which means lot of foreign movement 
will be there along with the domestic travellers 
when all these people come and stay in hotels from 
their companies they get used to staying in hotels 
and next time when they travel with their families, 
they like to stay in such brands. Overall, it’s a good 
movement and it looks positive. 

WHAT KIND OF CHALLENGES  
DO CHENNAI FACE?
Chennai is facing oversupply as to the demand. 
Though the industry is catching up and the trend is 
looking positive. But till the time we catch up, the 
cost of operations are going to be pretty high. 

Chennai is actually an expensive city for hotels to 
operate. That makes operations very expensive, 
which at times is passed on to the customers. This is 
something we need to look at.

HOW ARE YOU PLANNING  
TO STAND OUT IN THE CITY?
We already stood out with the look and the feel of 
the building. Second, by the kind of buzz we have 
started making in the market. Third, by the kind of 

Leisure travellers worldwide have always 
gravitated towards Holiday Inn’s famed 
family-friendly environment
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Food and Beverage outlets we have in our hotel. 
People who travel from foreign countries want to 
dine at place where the F&B is safe and secure. 
Creativity and fun element is something we  
are working on right now. We cater to the  
young, to adults as well as kids. 

HOW ARE YOU GOING TO  
DEAL WITH THE LIQUOR BAN?
We are right on the highway and yet to get our 
liquor license. I am very hopeful that by the time 
the process of our liquor license is complete, things 
will be sorted for the hospitality industry or at 
least there will be some clarity. The management is 
working really hard to make sure the liquor license 
is on track, the efforts have not been stopped  

and it’s in the process. By the time  
formalities will be done, some kind of  
solution will be made available to  
the industry. 

At the end of the day, the purpose of this  
ban would not be met just by shutting down  
the bars of five star hotels. The biggest impact  
is going to be on the economy and not really  
on the drunken driving. 

CAN YOU ENUMERATE THE  
MICE FACILITIES?
Holiday Inn Chennai OMR IT Expressway  
currently has one meeting and conference venue 
called Pallava, which is over 5,000 sq ft including 

the pre-function area. It can accommodate  
up to 250 in theatre style and 120 in cluster. 

The hall can be divided into three parts.  
All three halls have in-built projector, drop  
down screen and in-built audio visual facility.  
We offer convenient access to prominent IT  
hubs such as SP Infocity, Ascendas and  
Tidel Park, amongst others. We are also  
planning for four more meeting rooms  
in the near future.

WHAT KIND OF OCCUPANCY  
ARE YOU EXPECTING THIS YEAR?
This year we are expecting at least  
45 per cent occupancy. 

We offer convenient access to prominent IT hubs such as  
SP Infocity, Ascendas and Tidel Park, amongst others

ABOUT THE GM

Hotel

Shipra Sumbly Kaul has been appointed as 
the General Manager of Holiday Inn Chennai 
OMR IT Expressway. She comes with about 17 
years of experience in the hospitality industry 
and is entrusted with the responsibility of 
spearheading the operations at the business 
hotel that gained threshold on April 1, 2017. 
As the General Manager, her responsibility is 
to make sure of the smooth functioning of the 
property. Strategically located in the IT hub 
of the city, the hotel enjoys close proximity to 
prominent IT Parks and sight-seeing attractions, 
thus making it the most sought after hospitality 
destination by business and leisure travellers. 
Prior to joining Holiday Inn Chennai OMR IT 
Expressway, Kaul worked with Crowne  
Plaza Hotels and Resorts, Bengaluru  
as the General Manager.
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From honeymooners to long-stays to corporate 
movement, Southern India is becoming a favourite 
destination. Some experts from the hospitality industry 
of South India enlighten us on the change. 

The Evolving

Clientele
South Indian

A
ll the major cities of Southern India have 
matured to being cosmopolitan in the 
real sense. While the source market cities 
have predominantly been Delhi & NCR, 

Pune, Mumbai, Kolkata, Ahmedabad, to name few, 
there is an exponential increase in the number of 
expatriate dwelling in the metros of the south.

LEISURE TRAVELS
Bappa Bhattacharjee, General Manager, RBD 
Sarovar Portico Bengaluru, says. “Over the years the 
cities in South India have witnessed a sharp widening 
in the spectrum of profiles. Start-up ventures to boost 
entrepreneurship have contributed to the inflow 
from various small cities to the metros. With the 
ever-increasing options of leisure destinations in the 
south, weekend getaway and vacations have seen an 
year-on-year growth in leisure travels.”

According to him, handful of the factors attributes 
to this encouraging increase in the travel inflow. 
“The ease of setting up and establishing business 
can never be ruled out as a key factor in the 
Southern cities, especially Bengaluru, which tops 
the chart. The weather plays an important role in 
being relatively moderate, unlike Northern cities. 
Talent pool has been a fundamental draw to 
most organisation. 'Crowd pull crowd', this law 
of marketing absolutely fits the current scenario. 
The hotels, resorts and workplaces aptly gratify 
the diverse need, taste and requirement of the 
discerning travellers.”

THE PILGRIM SECT
Apart from leisure, there are also some who 
visit the southern zone on religious sentiments. 
According to Subhomoy De, General Manager, 

Bappa Bhattacharjee

Anupriya Bishnoi
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Marasa Sarovar Premiere Tirupati, the holy place 
of Tirupati is usually visited by millions of disciples 
throughout the year. The city is a major educational 
centre of the state. “With all the facilities and 
services available, the striking city has now become 
an attractive place for the travellers to come in, 
not only for devotion but also for leisure, business 
and other reasons; facilitating the people fit within 
their budget,” he adds. 

He further says, “The important point to mention 
about are the Hindu weddings linked with the 
auspicious dates and Muhurthams (auspicious 
time) planned at Tirumala temple and the 
receptions at Tirupati. As been nominated for the 

smart city by the Government of India,  
Tirupati has been seeing the major  
development in the educational and  
corporate sector, which is again a major 
contribution to the tourism. Corporate  
companies and Central institutes like IISER,  
IIT at Tirupati; ESSO-NIOT, IITTM at Nellore  
which is going to setup, certainly benefit  
hotels with people travelling for education.  
The major source of traveller’s contribution  
is spread across the globe. Pilgrimage is the  
major factor for people travelling from  
domestic and international sectors. In the 
domestic sector, we see the inflow from all  
the southern states, also from Maharashtra,  
Gujrat and Delhi. Malaysia, Singapore,  
Sri Lanka and South Africa are the international 
source for travellers.”

This city is well connected with various modes of 
transportation. Tirupati airport has several flights 
connecting the city with major Indian cities such as 
New Delhi, Hyderabad, Vijayawada and Vizag. 

“There are plans of this airport to be upgraded  
as an international airport. Tirupati railway station 
has good connectivity with several Indian cities. 
Several state transport buses operated by APSRTC  
connect Tirupati with major South Indian towns  
and cities such as Hyderabad, Chennai, Bengaluru, 
and Vijayawada. Chennai being the nearest metro 
city by three hours, Bengaluru by five hours of 
journey by road; which helps in making Tirupati  
more popular,” adds De.   

MAKING MEMORIES FOR LIFE
Traditionally, the Southern parts of India  
have been favourites among honeymooners  
and holiday makers. Blessed with plenty of  
natural beauty, South India has everything  
that a leisure traveller may look for – from  
scenic hill stations to tranquil beaches. The  
rich cultural heritage with plentiful tourist 
attractions serves as icing to the cake.

Subhomoy De

Pilgrimage is the major factor for people travelling from domestic 
and international sectors

Trends
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Daniel Chao, Cluster General Manager, Novotel 
and ibis, Chennai, says, “In the recent years, 
Southern India has experienced stunning business 
growth, especially in the IT and manufacturing 
space. Cities like Bengaluru, Hyderabad and Chennai 
have now been dubbed as the epicentres of IT 
growth for the country and also earning a name for 
themselves in the global start-up diaspora. Cities like 
Kochi, Coimbatore, Mysuru and Vishakhapatnam are 
also fast playing catch up. Owing to this, as hoteliers, 
we have seen a very large increase in corporate 
travel over the last few years.”  

Overtime, he has seen the guest mix evolve from 
a relatively homogenous reliance on a single 
segment to a much healthier and more diversified 
combination of travellers with varied expectations 
and priorities. “It is a welcome change that has 
shaped our strategy and helped us better cater 
to the evolving guest needs. On the business 
front, this evolution in the guest mix has been 
of great benefit as unlike leisure travel, business 
travel has no season and hence, occupancy rates 
remain healthy year-round. The spurt in corporate 
travellers has also given a boost to MICE business, 
a segment increasingly contributing to revenues of 
the industry,” adds Chao. 

SOUTH-CENTRIC TOURISM
According to Narendra Prabhu, General 
Manager, Signature Club Resort, If tour  
operators are cramming up on South Indian 
history and culture, they have the globetrotting 
tourist to blame or thank. “Ever since the 
Tourism Cell first came into being, followed  
soon after by the creation of South India  
Tourism Development Corporation in the  
mid-sixties, tourism has tended to be  
south-centric. This year, the skew in southern 
tourism has been sharp enough to make those 
in the travel business sit up and take notice of 
the land south. Contrary to popular opinion, 
neither Goa, nor even Jammu and Kashmir is 
the most popular tourist destination in India for 
foreign travellers. India's most popular state with 
foreign tourists is Tamil Nadu. According to data 
published by India's Ministry of Tourism, Tamil 
Nadu contributed almost 20 percent of the total 
foreign visits to India in 2016. The state remains 
popular despite the tragic floods the state 
endured in 2016,” he adds. 

He further adds, “Travel agents claim that South 
India tourism registered a 30 per cent increase 
in traffic, they also estimate that average tourist 

Daniel Chao

Bengaluru, Hyderabad and Chennai have now been dubbed as the epicentres 
of IT growth and also earning a name in the global start-up diaspora
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stays tend to be longer in the South than in 
the North. Besides, ‘TAAI estimates that tourist 
arrivals in the South will grow by 30 per cent, 
while that in the North will be 10 per cent.’”

Stating the reasons for this evolution, he  
says, “There are, of course, good reasons for  
the growing engagement with the South. For  
one, tourist officials representing India overseas 
were often at pains to point out the continental 
size of India, and how the South at most times  
was peaceful when terrorism racked parts of 
northern India. Adding to it is the growing 
awareness of the southern states through 
advertising in the global media (primarily Kerala 
& Tamil Nadu), events, major restorations 
(Mamallapuram's `19 crore project will end in 
20017), film shootings and increasing business 
travel to Bangalore and Hyderabad.”

Adding further, he says, “With its booming IT 
and ITES sector, Bangalore is clearly unprepared 
for such demand, and its 4,300 five-star rooms 
are inadequate, with 90 per cent year-round 
occupancy the norm. Guests are short-listed for 
bookings against cancellations in hotels.”

HABITUAL TRANSIT
Shashank Singh, Director of Sales & Marketing, 
Hyderabad Marriott Hotel & Convention Centre 
& Courtyard by Marriott, Hyderabad says, “The 
reasons for the change vary from need to habit. 
The two reasons for these are the growth in 
their expendable income and a change in the 

mindset of the affluent high on success young 
millennials. It’s a well-established fact that the 
present day generation seeks experiences over 
materialistic gains. Add to this the ever high 
paced monotonous stressful rat race they are 
forced to be a part of.”

He adds, “The revolution of Information  
Technology in cities like Hyderabad, Bengaluru, 
Chennai and Kochi to name a few, along with 
abundant job opportunities has seen an exodus 
of the Tech Savvy Millennials to these parts. 
Short weekend getaways, impromptu road trips, 
adventure treks, music festivals are arguably  
the most used words to define travel plans for  
the young and the inspired. The single lady  
traveler, bold, adventurous and free spirited is 
also slowly but surely a profile one comes across 
increasingly around the southern states."

Shashank Singh

Narendra Prabhu

Trends



TELL US ABOUT THE USP OF  
THE RESTAURANTS HOUSED  
IN THE HOTEL. 
Our housed restaurants have achieved  
a unique selling point, which enables  
them to stand out in the crowd of  
competitors. Our restaurants features  
are enumerated below:
• The Market: Our all-day dining buffet 

restaurant (Open from 6:30 am till 12:30 am) 
is a busy avenue at breakfast times. The place 
organises a special, lavish Sunday Brunch 
every week. Themed buffet dinners, that takes 
place every Friday (this is subject to change on 
a monthly basis), is one of the largest spread 
in the city. We have visiting Chefs from other 
hotels every month. 

• Riwaz: Our Indian specialty restaurant (Open 
from 12.30 pm – 3 pm for Lunch & 7 pm – 
11 pm for dinner) is a must go for flavourful 
Indian delicacies.

For fine dine experience of the cuisine  
of North Western frontier we offer:
• The Lantern: Famous for delectable  

dimsums or a Chinese spread (Open from 
12noon till 11pm).

Fresh , hand crafted dimsums are the specialty of 
this place, and has won many accolades for the 
best Oriental cuisine.
• The Ritz-Carlton Bar: For a relaxed evening 

(Open from 5pm – 11pm).
• The Lobby Lounge: For quick refreshment 

or the legendary Ritz-Carlton Afternoon Tea, 
(Open from11 am till 8 pm).

• Grill 99: For succulent steaks and grills in  
an al fresco environment (Open from 7pm  
till 11 pm).

• BANG: Our signature rooftop bar to enjoy  
the stunning cityscape (Open from 6 pm  
till 11:30 pm).

• Ganache: For customised wedding cakes, 
patisserie, decadent chocolates and aromatic coffee.

Anupam Banerjee, Executive Chef, The Ritz-Carlton, Bengaluru, shares what makes 
restaurants of his hotel stand out, his signature dishes and more. 

WINE AND DINE
Not just about

Chef Talk
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WHAT IS YOUR MARKETING 
STRATEGY TO PROMOTE F&B  
IN THE HOTEL?  
We lay focus on exceptional quality  
each and every time and source local 
ingredients to craft exquisite dining 
experiences for guests. We strive  
hard to create quality content for  
social media - engaging videos,  
appealing imagery. We invite guest  
chefs to curate promotions, host some 
luxurious events to showcase the culiary 
expertise like Michelin star Chef Atul 
Kochhar’s recent promotion, Chef Gary 
Mehigan’s CEO Series dinner. 

WHO ARE YOUR DINERS? 
Our diners are global gourmands and  
locals who seek unique dining experiences. 

DURING THE TIME OF  
HUGE GATHERINGS,  
WHAT CHALLENGES DO  
YOU FACE AND HOW DO  
YOU OVERCOME THEM? 
Prompt and personalised service  
is at the heart of our experiential  
takeaway, and this, might fall short  
during large functions. To overcome  
this, we have extra staffing and provide 
immaculate training through the year  
and also before the events. 

ENUMERATE ABOUT THE 
EVOLUTION OF THE  
PALATE OF THE DINERS?
Today, guests are well travelled and digitally 
upgraded. They are active on social media. 
This has evolved dining scenario as well. 
Guests are always looking for authentic, yet 
unique experiences. Show kitchens are in 
because the chef is now as much a part of 
the dining experience.  

TALKING SPECIFICALLY OF 
BENGALURU, WHAT KIND OF 
TRANSITION IN FOOD HABITS 
HAS THE CITY GONE THROUGH? 
Bengaluru is now the stage for a  
huge melding of cultures and this is  

reflective of the guests who dine  
out. Restaurants serving authentic  
Lebanese share space with restaurants  
doing progressive Indian in stylised  
new ways. Each and every time we  
see new concepts coming up. There  
is a lot of room to be creative in  
this IT hub. 

A LOT OF PEOPLE ASK  
FOR MODIFICATION IN  
THEIR FOOD WHICH KILLS 
AUTHENTICITY. DO YOU 
PROMOTE THIS OR DO  
YOU ENCOURAGE YOUR  
DINERS TO TRY  
AUTHENTIC FOOD? 
Authentic food is always the  
front runner, but we do personalise 
the guest’s experiences and are always 
accommodative of special requests. 

FOR A RESTAURANT TO RUN IN 
THE LONG-HAUL, WHAT ARE 
THE FEW THINGS THAT ARE 
IMPERATIVE? 
To be there in the race for long-term,  
one should always be engaging guests to 
see what they are looking for and improvise. 
But in the end, it is all about the great food 
and service. There is no discounting these 
two classics.  

Today, guests are well travelled 
and digitally upgraded. They are 
active on social media. This has 
evolved dining scenario. Guests 
are alooking for authentic, yet 
unique experiences

Chef Talk



IHG has announced the  
appointment of Rajit Sukumaran  
to the role of Chief Development 
Officer in the Asia, Middle East,  
and Africa (AMEA) region. In his  
new role, Sukumaran will head  
the development team and lead  
the group’s growth strategy. With 
more than 12 years of experience  
in development, acquisitions,  
and feasibility, he moves to this 
position from that of Senior  

Vice President, Acquisitions and Development, Asia Pacific at 
Starwood Hotels and Resorts. 

Rajit Sukumaran 
Chief Development Officer, AMEA 

IHG

Tristan Beau de Lomenie has been 
appointed as Director of Operations, 
LUXE Hotels India, apart from his 
current role as General Manager 
Delegate – Pullman and Novotel 
New Delhi Aerocity. He has been as-
sociated with AccorHotels for almost 
30 years now, having been respon-
sible for managing many hotels of 
the group across several locations. 
He has successfully opened and 
launched the 670-room joint prop-
erty of Pullman and Novotel New Delhi Aerocity. In this extended 
role, Tristan will be responsible for the operations of all luxury and 
upscale hotels in India. 

Tristan Beau de Lomenie  
Director of Operations  

LUXE Hotels India

Sarovar Hotels has announced 
the appointment of S. Karthikeyan 
as Vice President – Sales. An IIM 
Lucknow Alumnus (2011 Batch), 
he brings with him an experience 
of over nine years in the hospitality 
sales and marketing sector. At  
Sarovar, Karthikeyan will be respon-
sible for conceptualising and imple-
menting sales strategies at both 
corporate and regional levels, and 
will contribute in further strength-

ening the group’s efforts in driving more business from existing 
as well as new markets. Through his previous stint as Director of 
Sales and Marketing, ITC Hotels, he has amassed vast experience. 

S. Karthikeyan 
Vice President – Sales 

Sarovar Hotels and Resorts

Marriott International has  
announced the appointment  
of David Flueck as Senior Vice  
President, Loyalty. In addition to 
overseeing Marriott’s award-winning 
loyalty programmes, Marriott  
Rewards, he will provide global  
leadership and strategic direction 
for the future combined loyalty 
programme. Flueck joined Marriott 
with the company’s acquisition of 
Starwood Hotels and Resorts in 
September 2016 and served as Senior Vice President, Revenue 
Management and Starwood Preferred Guest.

David Flueck   
Senior Vice President, Loyalty  

Marriott International 

MOVEMENTS

Movements
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Marriott International appoints 
Shrikant Wakhakar as the Complex 
General Manager for Hyderabad  
Marriott Hotel & Convention Centre 
and Courtyard Hyderabad. Prior to 
this he has worked as the Complex 
General Manager for the Westin 
Chennai Velachery and Le Meridian 
Kochi. With a career spanning over 27 
years in the hospitality sector, he has 
held key leadership positions in vari-
ous brands like Taj, IHG & Hyatt.

Shrikant Wakhakar  
Complex General Manager  

Hyderabad Marriott Hotel & Convention Centre  
and Courtyard Hyderabad

Nilay Saran, with over 18 years of 
experience in sales and marketing, 
joins Le Meridien Kochi as Direc-
tor of Sales and Marketing. He has 
worked across various brands like 
Crowne Plaza Delhi, Ramada Kochi, 
Four Points by Sheraton Jaipur, Holi-
day Inn Cochin and Jaipur. His last 
assignment was with The  
Chancery Hotels, Bengaluru as 
DoSM. Saran brings valuable 
experience in launching new brands, 

repositioning and ramping up hotels and resorts. 

Nilay Saran 
Director of Sales and Marketing 

Le Méridien Kochi

Michael Lestourgeon joins Courtyard 
Marriott Kochi Airport Hotel as the 
new Associate Director of Sales. Les-
tourgeon comes with over 10 years of 
experience in the hospitality industry. 
In his new role, he would lead in 
planning, developing and implement-
ing the Sales strategies for Courtyard 
Marriott Kochi Airport hotel and Kochi 
Marriott hotel. Prior to joining the 
Courtyard Marriott Kochi Airport, he 
was the Associate Director of Sales, 
National Sales Marriott International. 

Michael Lestourgeon  
Associate Director of Sales  

Courtyard Marriott Kochi Airport Hotel

Sheraton Hyderabad Hotel, 
Gachibowli, has announced  
the appointment of Salil Kopal  
as the Director of Sales and  
Marketing. Coming with over  
13 years of valuable experience  
and having been associated with 
leading hotel brands like The Oberoi 
Group; Taj Hotels, Resorts and 
Palaces; and Marriott International, 
Kopal will be leading the sales and 
marketing team at the hotel.  

He began his career in 2004 when he joined the Oberoi  
Group as Front Office Associate. 

Salil Kopal  
Director of Sales and Marketing 

Sheraton Hyderabad Hotel, Gachibowli
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Elanpro, the new cool
Elanpro has unveiled Elanpro EKG Series, a new 
range of glass-top chest freezers that is packed with 
the latest innovations. This series has been launched 
by ELANPRO in seven variants that are available in 
the capacity range of 150 to 625 litres. The series 
comes exclusively with 82 mm insulation.

A healthy, tasty break
GAIA’S new line of granola bars, GAIA Sport Apple and Cinnamon, are a healthy 
snack that not only kick away hunger pangs but also give a burst of energy. This 
new product is an all-day bar, packed with Vitamin-C and healthy nutrients. Spicy 
cum sweet, the bar is made from 100 per cent real apple and cinnamon. Now 
munch into this uniquely flavoured granola bar and enjoy an energy boost any 
time of the day. 

The whacko Taco combo
Cornitos is back with a healthy spin 
for your fancy food. The popular 
snack company has introduced two 
new wholesome flavours in its Taco 
Shells category - Spinach Garlic 
Taco Shells and Beetroot Chili Taco 
Shells. Spinach Garlic Taco Shells are 
prepared using a unique recipe that 
uses natural extracts of spinach and 
garlic. Similarly, the Beetroot Chili 
Taco Shells are also prepared with 
natural extracts of beetroot and chili 
in the shells that bring flavour and 
colour to dishes. 

High care from HICARE
HICARE, in partnership with Blueair, aims at purifying the air in your house with the 
launch of a new air purifier. This innovative air purifier, the Blueair Blue Pure 211, 
has the potential of cleaning the air of the entire room up to five times an hour. The 
Blue Pure 211 Air Purifier can cater to a room size of 540 to 1,080 sq. ft. With a 
360-degree air intake, it boasts of the largest filter area, far superior than any other 
that the market has to offer.

3D in your kitchen
Faber has introduced the world’s first 
3D chimney with T2S2 technology and a 
three-way suction. The unique filters on 
the side of the hood extract any smoke 
that escapes the bottom vent. Available 
in black and SS options, 3D hoods have 
the latest design and finish from Europe.

Products
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Crockery, class-apart
Ficus Fine Living brings to you its latest range of porcelain 
crockery that ranges from tea, coffee mugs, and saucers to 
dainty snack-plates and dip dishes, all artistically decorated 
in soft Scandinavian colours. The classic dinner set in the 
collection features contemporary designs and complements 
any occasion with a touch of elegance. This beautiful 
crockery collection will definitely ensure that your 
guests and you 
dine in style.

Top of cooktops
Usha International introduces the Usha Induction cooktop 
IC 3616. The cooktop comes with pan-sensor technology 
where the heat turns on only when the cooktop senses the 
utensil. It also prevents overheating by auto-switching to the 
power-saving mode, maintaining an optimum temperature. The 
cooktop offers a pre-set menu for five Indian dishes besides a 
manual menu control option. Another highlight of the product 
is its resistance to voltage fluctuation of up to 1,500 Volts. 
Usha Induction Cooktop IC 3616 comes with a 1,340 mm long 
cord for ease of placement.

Brighter surroundings
The Great Eastern Home introduces its range 
of stylish chandeliers. The range includes 
various designs – crystal, Moreno 
glass, mission, antler, beaded, 
iron, Victorian, and antique. 
The chandeliers are available 
in different styles and sizes to 
suit your need. Classical décor 
styles have been reworked by 
contemporary designers to add 
panache to your home. 

Loft Series from VitrA
VitrA introduces exclusive range of Loft series, different shapes add motion to living spaces. You can express your style on your 
bathroom with the confidently bold and sharp lines of new Loft series. This series artfully showcases the designs of ceramic 
washbasins finished with brilliant metallic coatings. Loft series is pure and natural. This Loft delivers water flow at a pre-set 
temperature, preventing risk of burning due to very hot water. It enhances safety for children and elderly users. The series add texture, 
depth and a unique identity rarely seen before in bathroom design. Loft series has a variety of designs. Loft has brought a new 
dimension to the bathrooms with its sharp lines and adds a new meaning to elegance with the minimalist details in its design. It also 
stands out with its ergonomic use. Loft series with pioneering designs and ergonomic use maximizes your control over water with 
built-in and standard basin mixers as well as bath/shower mixer.

Products



I love cycling and there is nothing that beats a long ride very early in the morning which sets up 
your day beautifully too. Cycling and travelling are the most enjoyable activities I indulge in. 

Thailand easily remains my favourite destination with Phi Phi islands being my favourite 
place to visit. My favourite holiday remains a three week trip along the Andaman Coast 

with the family. 

I believe in working hard and relaxing well. The hotel business is a demanding one and I 
welcome any chance to ride out on my Harley to de-stress. Spending time at home with my 
wife and son are blissful moments for me, and I look forward to us spending time together 
on a Euro tour where we can soak in the best of culture, food, and experiences.

My success mantra is having faith in people and commitment to everything I do. I try to 
give due importance to both work and personal life. I love listening to music and appreciate 
all genres. Sports have also always been my passion and I’d say I am a sportsperson at 
heart. I love playing cricket and badminton, and also try my hand at other games whenever 
I find time. 

Krishna Kumar
General Manager,  Radisson Hyderabad HITEC City 

Ranjeesh P.K.
General Manager,  Davanam Sarovar Portico Suites, Bengaluru

Dinesh Rai
General Manager,  Mercure Hyderabad KCP

Cycling and travelling are the most enjoyable 
activities I indulge in

I welcome any chance to ride out on my  
Harley to de-stress

I love listening to music and appreciate  
all genres
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